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l‘or 25 years Hoyne has been working in and around the property sector.
During that time | have come Lo [eel we are al a crossroads in this country.
We need Lo pul serious Lhought mto the work we do today il were Lo
continue Lo enjoy Lhe famous Australian qualily of life lomorrow.

My work has broughl me countless privileges. | have Lravelled widely and
explored many cities. | have met talented and passionate architects, developers,
planners and designers - both here and abroad. Many of them became clients;
a number of them became [riends.

Crucially, | have been introduced Lo incredible projects across Lthe globe thal
showcase all Lhal is possible when government, commerce and communities
listen Lo each other and collaborate in the building of cities.

Passion is something | love aboul the property industry. People with greal
aspirations, intentions and ambitions work in this field bul their efforts
are nol always [ully realised because ol economic and regulatory [aclors.

The legacy of walering down innovation, creativity and quality in our precinels,
buildings and new suburbs can be seen in every state in Australia. Bul this
doesn’t have Lo be the case. An increasing cache of case studies and company
financials - internationally and locally — shows the categorical link between
beller placemaking (planning, architecture, materials, green space, amenilies,
cultural connections) and significantly higher profits. By profits I mean the
relurns that developers and investors can enjoy, as well as the coinciding
upswing in economic performance and community wellbeing.

The Place Eiconomy is not just a Hoyne project, it's a community project.
IU's a celebration of the talents and character inherent Lo Lhis industry and
a statement aboult the prosperily we can enjoy — as industries, as businesses
and, most importantly, as people - il we gel Lo work now.

dirduen w‘w‘ﬂjm,

Andrew Hoyne
Principal and Creative Director,
Hoyne
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Muarkthal, Rotterdam
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| Apartments — 228
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Market stalls — 100 vendors

Parking - 1200 spaces
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A covered market hall
becomes a home, a gallery.
o h{h" cone HH{f”H.H'(ﬂ
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In 2004 the Cily of
Rotterdam inviled
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el
. i

developers o revive a
neglected part of the cily
centre, issuing a brief to
design a covered markel
hall. Soggy Joundations
and the global [inancial
crisis nearly crippled these
plans. Today the "Markthal
effect’is credited with
producing a 30 per cenl
leap in lourism,
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ol Rotterdam City’s brief called for
PAGE 251 . 3
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MARKTHAL OUT with extensive parking and additional
(WER ROTTERDAM . ool 3
housme Lo ]:|r_*|]} densily the area. Provast,
o2 z

LOOKING THROUGH a developer from ['he Hague, engaged

THISIMPRESSIVE local architects MVRIW to collaborate

L-SHAPEL BURLIN NG )

\T NIGHT. on what would become the winnng
design. When the team added a ter ol
penthouse apartments to their proposal,
creating an arch over the outdoor market-
place, it became at once financially viable
.1]]"] Wil tl‘ll:' l_"l'l'[]'_l]}l'[iii!"i

Financial and foundadonal challenges

saw the building open five years after

construction began, leaving some locals
to wonder if the 1200-space parking
garage beneath Markthal was all that
might come of the site.

Today, Rotterdam’s Markthal 1s
famous. Dubbed the ‘Markthal eftect’, the
city saw a 30 per cent leap in tourism after
Queen Maxima opened the site in 2014,

MVRDV co-founder Winy Maas recalls

the very [ist sketch, as the cliché goes, drawn

on a napkin: “An open market square, from

all sides. l-..]:lj‘_rr'-:_'i by an apartment hlock,

supported by a cathedral-like ceilling.™

) ‘. -‘--- o [ - =T e # 1 i
: I =t ‘J'l' 3 m = V< B E. : 2 - FnlEi i (i . % Al EH 143 bia. | : T : I'he Netherlands has no culture of
& T : . ST s HIF { _ 1{ 11 1 b .. : L W ) ._ : covered markets, so the developer and

architect toured marker halls in H]Hlitl
and Scandinavia (o gauge how they could
: adopt the model to suit the Dutch setung
For Provast, a supermarket and long
opening hours were essential; for MVRDY,
a hugh ceiling was needed to contrast the
existing cramped markets of Europe.
Inside the 40-metre tall arch that bends
over the market hall below are 228
apartments, a mix of penthouse suites,

private owners and public housing.

With five apartment types and 19 lavours

to choose from, hall’ ol the apartments

were sold, and the other half made

available as public housing. €

“A covered markel is
where people shoul offers
and deals. the floor gets
dirty and perhaps an ox
is grilled somewhere.”

Winy Maas,
MVRDV
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THE MARKTHAL _ :
AT MIDDAY FIHOM descends into the market and further

An inverted pyramid of escalators

THESOUTH-EALT still to four underground levels of
SHOW » THE CUBE : v
VESIGNED parking and a supermarket, with space

= = CHITECT PIET lor a museuwmn,
e | . i 5 B i - _ JLOM. “We found countless artefacts that are
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PAGE 256 now on display here,” says Winy. “Right
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BUILDING AREMULTI- | started a thousand years ago.
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on the spot where the city of Rotterdam

|
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s The three-storey parking complex
GARDENS, S AL
OF LIGHT OR located underground is the la
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' : its kind in Rotterdam and frequented

by residents, shoppers and visitors to

the nearby library and office buildings.

ot faiit Clever acoustics ensure the market 1s
PRODUCE MARKET. ‘
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free from unwanted traffic and the noise

of delivery vans several storeys helow.

__ With ane third of all market stalls
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running a rooftop terrace with a bar
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be struck for the Markthal’s opening
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at 10am and the rooftops close at Spm.
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T The restaurants on the ground and first

floor of the arch close at t'|]ir]1'|ilj|'|1T.
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Winv's vision of a covered market
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15 “where |:l:‘+..l-}}11.' shout offers and deals,

the floor gets dirty and perhaps an ox

is erilled somewhere”, The grey natural

TSR WS AR .

stone on the market floor and the building’s

e

facade was chosen [or this reason.

-3
mT N am

“Tt 15 the same stone as the pavement

Z\ \\

= N S - ; ; i . everywhere in the city centre, so Markthal
’ ﬁﬁn&‘h\* ! 5 ' L 3 [ l . 2 R ! ATl
' hecomes part of the city, in a democrauc
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way,” he says. “The uniform grey colour
also has the effect of directing peaple’s
artention towards the art piece.” The art
piece — yes. A gigantic, five=layered digital
print created by Rorterdam artists and
ttled ‘Cornucopa’. It is a photographic

3D illusion that depicts an array of

falling fresh produce, bread, flowers

as well as the nearby tower of the
late-medieval St Lawrence Church. €©

In the first year,

the building exceeded
all expeclalions,
allracling nine
million visilors.

PAGE 254




N’S\A {E MARKET

-
'k

ol A

 PAGE 256
a




e
-
A FEamw——T ™
Al -
=
_—
ol L.
-
= (e

-Jil.

N

P

F

B

TR
i .
ol

s
-. %
¥
F _
o
—_
.il.
—
= —
.,
- - —
b
I:
i 1 y { |
1
Y o p
- e -
1 A‘.U..-
- e
sl =t
e =
P
I|'. =
e
i e,
o=
T
— i
= WiE
= i
|
=
- s,

i

T

e e e r—— —— e ——— —
T ——— — - e

= = i

¥

' T

e

e
B £
i
-
LS
i "
é
il
#=n
it

I

5
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Dubbed the ‘Markthal N |
effect’, the city saw a | o
30 per cenl leap in S P
lourism after Queen -_ - “.;_.,.._,.-:T s . Gl
Maxima opened the I = RN - e | ﬁ :
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VISITORS.
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DECORATED CEILING

DETAIL.

. an open markel square, from all
sides, lopped by an apartment block,
supported by a cathedral-like ceiling.”

Winy Maas,
MVREWV
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ABOUT
WINY MAAS

“Buildings need to communicale a clear message

that should be executed down lo the very last detail
because there is so much compromise in the building
process already, that makes it easy to lose sight of

the concepl.”

Winy Maas is an architect, urban
designer and landscape architect and
one of the co-fonnding directors of
global architecture and urban planning
firm MVRDV hased in Rotterdam,
I'he Netherdands. The company is known
tor projects such as the Expo 2000, the

vision for greater Paris, Grand Paris

Plus Petit, and more recently the
Markihal in Rotterdam. He is a professor
at and director of The ‘1‘1‘"[:. Factory,

a resecarch institute for the future city

he founded in 2008 at TU Delfi, He is
currently a ‘-.'i-.iii]'r," i fessor at Hhinos
Institute of Technology Chicago and the

Caatholic University of Louvain, Belgium

and has been at the University of Hong

Kong

A\ 5 4 i ¥

Massachusers Institute o l'echnoloey:
; L Pk )

Ohio State and Yale |

|1-:' g o 5
SIETLS STAgE sels, ::rl'r_'q_*i_'-[:‘,- and was

. ETH Zurich, Berlage Institute,

_'ni'c:'r"\i_r_\.: In addidon
curator of Indesem 2007, He curates
exhibitions, lectures throughout the world

and takes partin meernational juries,

In 2013, Winy joined the Feonomic

Development Board of Rotterdam. In

2012 he was appointed urban SUPETVISOT

lor the city of Alinere and since 2003
he has been supervising the Bjorvika

urban devel: ypment in Oslo. With both

MVRDV and The '\"n'hy I"."|_»:'1u|'1l... he has

E'.-nl:dixh.:_‘q_'] a series of research projects.
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